
Euro-Graph General Assembly Meeting – 29th June 2022

Two Sides

Euro-Graph General Assembly

29th June 2022



Euro-Graph General Assembly Meeting – 29th June 2022

The Two Sides Campaign, Funding Changes

 It is proposed that Euro-Graph central funding will cease. It will be, in future, 

the decision of individual mills whether to support the Two Sides campaign

 Two Sides will now administratively maintain relationships with individual 

Euro-Graph supporting members
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The Two Sides Campaign. The Role

 Since 2008, using Two Sides materials we have told the sustainable story 

of our products and engaged anti-print and paper messaging when it arises

 Globally over 600 stakeholders/members – including European 

associations e.g. Intergraf, PostEurop, Eugropa, FEPE – and regional 

country associations for print, post, ink, machinery…. help amplify our 

message

 Sustainability has never been a higher priority within corporate culture. 

Society’s focus on paper and Paper-based packaging will remain strong 

and our industry’s performance, and Two Sides role in spreading that 

message, remains vital to communicate
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The Two Sides Campaign - Unique

 We work closely with industry associations to align sustainable 

communications

 Greenwash. Tackles corporates and NGOs where misinformation can grow 

if left unchallenged

 The ‘Love Paper’ campaign builds an emotional attachment with consumers 

for Paper and Paper-based Packaging

 With materials and fact sheets we provide our industry with credible facts 

and information concerning the sustainability of our products

 We talk directly to consumers with growing social media activity 

12 million consumers reached in 2022. 25 million planned for 2023
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Greenwash is increasing across Europe
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Two Sides Takes Direct Action, Example

May’22 - Two Sides flooded by complaints from around the world that Dropbox making 

unsubstantiated anti-paper statements. “Less Paper = More Trees,” using Dropbox is 

“more earth-friendly,” and that people can “do their part for the planet” and “secure 

the future of forests” by using Dropbox 

Two Sides created template email and letter for collective action by ALL our stakeholders. 

Action in Europe, US, Canada, South America

Dropbox has more than 700 million registered users!

Greenwash reduces consumers’ confidence in ALL our products
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Greenwash Update – End Q1 2022

Greenwash is a global activity 

 3168 Corporates researched

 1965 Companies engaged

 889 have changed their messages

Europe ROW Global

2,114 1,045 3,168

1,288 657 1,965

574 342 889

45% 52% 45%

Total Cummulative
Number of Companies Researched

Number of Companies Engaged

Number of Companies Changed

Greenwash Success Rate

Press Release 4th May 2022
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The Two Sides Campaign – Delivers an 

Impressive ROI. Case Study

 The European paper, print and postal sector, (transactional print and mailings). is 

estimated to be worth €7.8 billion1

 499 European* Service Providers have removed Greenwashing as a result of Two 

Sides engagement

 Total value of paper, print and mail preserved:  €44.7 million (est.)

 The campaign has stopped Greenwashing statements being seen, annually, over 

590 million times in Europe*, meaning millions of consumers have stopped 

seeing misleading environmental messages about print and paper

 Greenwashing is a serious danger for our industry which, if left unchallenged, 

threatens the loss of €337 million of value in Europe* 

*Europe/European is EU+UK

1 Value of paper, print and postage for household bills and statements
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But Greenwash is not all we do!
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But Greenwash is not all we do!
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Improving consumers’ 

perception of our 

products
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Love Paper messages reach 

20m+ Every Month

1,200 adverts est. 

in EU 2022
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Current adverts
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New Adverts now approved by CEPI led 

Sustainability Steering Group
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Resources & Materials

Fact based materials for our 
industry to use
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Resources for the industry to use

Personalised for All 

Members
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Research

Consumer research to understand the 

issues and build our arguments
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Trend Tracker Survey

 The only industry research that tracks changing 

consumer preferences, perceptions and attitudes 

towards print, paper and paper packaging

 Environmental Perceptions

 Reading Habits

 Packaging Preferences 

 Biennial Research - next to be published April 2023

 Wide stakeholder engagement

 Provides facts and messages for the industry to use
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Questions following Euro-Graph changes 

Two Sides has developed, with Euro-Graph encouragement and support, as 

a multi-country, locally delivered, campaign providing culturally relevant 

messages about the sustainability of our products

We are currently unsure, without knowing what our funding will be for next 

year, how the campaign will look in future

 Can we plan on financial support continuing at current level from 

companies indicating continued support?

 Might some member contributions be increased to balance lost funding?

 Might companies, having indicated a withdrawal of support, be persuaded 

to remain?
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 We will contact Euro-Graph members individually to clarify funding

 2023 activities and budget need planning 

 Staff and country managers need informing of likely changes, but we want to 

first better understand the likely funding for 2023 and the extent to which this 

will affect activities and staffing

Actions following Euro-Graph changes 



Euro-Graph General Assembly Meeting – 29th June 2022

 Ask Euro-Graph members to request packaging divisions’ support and, 

upstream, pulp/equipment etc., participation

 Lars Lundin (Holmen) to remain on Two Sides board to year end. From 2023, 

propose 2 supporting paper producers to join Two Sides board (meet twice a 

year)

 Two Sides intends to host on-line webinars twice a year to inform funders of 

activities and resources.

 Marketing Steering Group and Sustainability Steering Group will be adjusted 

to reflect supporting Euro-Graph members

Other Actions following Euro-Graph changes 
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Two Sides was created by our industry to tackle misinformation

Our campaigns ensure that forest-based products will continue 

to be seen as the preferred and sustainable communication 

and packaging material

The impact upon the campaign from this significant loss of 

funding, and the change to the method of collection from the 

graphic sector, can only be assessed once the future funding 

and support is clear
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• Every year there are over 250,000 visitors to Two Sides websites and more than 1.5 million 

electronic newsletters are distributed

• Love Paper campaign reaching over 20 million people a year worth an estimated €3.5 million 

advertising

• Social Media reaching 12 million Consumers and Business Professionals

• Telling the great sustainability story of print and paper

Two Sides active in:

Australia and New Zealand

Europe

North America (USA and Canada)

South Africa

South America

Print and Paper, Attractive and Sustainable


